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T H E  P R O B L E M

Parents are caught between screens and static toys
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In the years that matter most, families are surrounded by devices — and short on screen-free ways to help children learn.

!

A real, growing anxiety

Screen time is a top concern for parents of 
young children — and it keeps rising.

2

Only binary choices

Today’s options are passive toys that do 
nothing, or yet another screen.

3

The window is now

Ages 3–8 are when the brain builds language, 
attention, and self-regulation.



T H E  S O L U T I O N

PlayPal turns everyday toys into a screen-free AI companion
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PlayPal is designed to make real-world play with the toys a child already 
owns more engaging — adding warm, developmentally-structured 
guidance, with no screen in sight.

✓ No screen — ever

✓ Works with the toys children already own

✓ Designed to be private and COPPA-aligned

✓ Weekly developmental insights for parents

Play becomes learning — instantly.

Screen-free Toy-agnostic Privacy-first



H O W  I T  W O R K S

From play to a learning moment in seconds
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1

Child picks up a toy

Any block, plush, figure, or 
shape they already love.

2

PlayPal recognizes it

On-device technology 
identifies the toy, fast.

3

A guided moment 
begins
Warm questions, stories, and 
encouragement — tuned to 
the child.

4

Parents get insights

A weekly summary of what 
their child explored.



W H Y  N O W

Three curves are converging at once
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AI

AI is finally ready

On-device and language AI can now power 
natural, real-time, responsive play.

★

Parents are demanding it

Screen-free has become a mainstream 
parenting priority, not a niche.

∅

No one owns the space

Screen-free, toy-agnostic AI for early 
childhood has no dominant player.



T H E  M A R K E T

A $100B+ opportunity with no clear leader
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$100B+
Combined global toy, EdTech, and consumer-AI markets —
a rapidly expanding category.

$120B+ Global toys & games

$250B+ EdTech & early learning

Fast-growing Consumer AI devices



B U S I N E S S  M O D E L

Hardware that lands, subscriptions that compound
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A hardware-enabled product designed around high-margin, recurring revenue.

1

Low-cost hardware

A device priced to get into the living room 
quickly — the entry point, not the profit.

2

Recurring subscription

Developmental content and parent insights 
delivered every month — the profit engine.

3

Expanding ecosystem

Character and content packs add revenue 
and deepen engagement over time.



D E F E N S I B I L I T Y

The moat is the content engine — not the plastic
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Proprietary content engine

A growing, safety-vetted library of developmental play that compounds 
with every release.

Patent-pending IP

Proprietary technology, filed — a defensible foundation others can’t fast-
follow.

Brand & parental trust

A category-defining, safety-first brand in a market where trust is 
everything.

High switching cost

Milestones and history accrue over time, making the product hard to 
leave.



W H E R E  W E  W I N

Bridging two worlds neither incumbent can cross
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Toy companies

Own the shelf and the child’s trust — but 
struggle to build real AI and software.

PlayPal

Screen-free and genuinely intelligent — the 
bridge between the physical toy and the 
child’s learning.

Tech giants

Own AI and data — but struggle with 
physical-world integration and parental trust.

T H E  W H I T E S P A C E



R O A D M A P

A disciplined path to category leadership
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Phase 1

MONTHS 1–2

Mobile MVP

Validate the play-and-learning 
loop.

Phase 2

MONTHS 3–5

Hardware pilot

Ship the dedicated hub to early 
families.

Phase 3

MONTHS 6–12

Content moat & scale

Grow the analytics into a 
defensible edge.

Phase 4

NEXT

Partnerships & growth

Strategic partnerships that 
expand reach.



M O M E N T U M

What is already in place
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✓ Publicly traded and tradable today (OTCID: MNIZ)

✓ Patent-pending intellectual property filed

✓ Brand, website, and investor materials live

✓ Product design and content framework defined

✓ New Chief Executive Officer appointed to lead execution



L E A D E R S H I P

Experienced leadership, focused on execution
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BC
Bret Csencsitz
Chief Executive Officer

“My philosophy has always been to craft experiences that resonate, build 
teams that excel, and lead with a vision that turns moments into memories. 
This approach now fuels the launch of PlayPal, shaped by the same standards 
of quality, creativity, and guest-centric thinking that define A’s career at the 
top of New York’s hospitality landscape.”

★ Board & Advisors
Governance & guidance

[ Additional leadership and board members to be announced. ]



T H E  O P P O R T U N I T Y

An early position in a category before it has a 
leader.

PlayPal is publicly traded and accessible today under OTCID: MNIZ. Request the full investor deck and connect 
with our team.

www.playpalai.com/invest



I M P O R T A N T  D I S C L O S U R E S

This presentation is provided by Gen 2 Technologies Inc (OTCID: MNIZ) for informational purposes only. It is not an offer to sell, or the solicitation of an offer to buy, any 
security, and it does not constitute investment, legal, or tax advice. Any investment in the Company’s securities involves a high degree of risk, including the possible loss 
of your entire investment; small-cap and OTC securities can be volatile and illiquid.

This presentation contains forward-looking statements regarding the Company’s products, technology, market opportunity, business model, roadmap, and strategy. 
Words such as “designed to,” “will,” “intends,” “plans,” and similar expressions identify such statements. Actual results may differ materially due to risks including the 
Company’s ability to develop and commercialize its technology, the need for additional capital, regulatory and compliance requirements, competition, and general 
market and economic conditions. Product features, performance, timelines, and any privacy or COPPA-related certifications described are design goals and are subject 
to change.

Market-size figures are illustrative estimates of adjacent markets and are not projections of the Company’s revenue. The Company undertakes no obligation to update 
any forward-looking statement except as required by law. Recipients should perform their own due diligence and consult their own advisors before making any 
investment decision.


